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James Young, President of Spring-Green Lawn Care, views the

company's World-Class rating not simply as a meas-
urement of how franchise owners feel about the com-
munication and support that they receive, but a rating
that centers on franchisee profitability and the effec-
tiveness of their marketing programs to drive individual
franchise growth. At its best, this is a highly symbiotic
relationship. “We believe the strength of franchising is
in the collective knowledge of franchisees”” Without an
abjective collection of data from their franchisees, this
knowledge base would remain untapped.

Simply stated, brand recognition on the part
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Franchisee Satisfaction Surveys Help Investors Identi

Optimal Franchise

by Jeff Johnson

Founder/CEQ of the Franchise Research Institute®.
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Here is a partial list of the companies certified as Woirld Class Franchise®
Opportunities by the Franchise Research Instilute®@-and their UAL addresses

for ablaining i on franchises
Auntie Anne's won Word-ClassFranchise com/AunlieAnnes

BrighStar Healhcane
CMIT Solubons

Comion Keopers
Compaund Profi

Maney Mator

rightSiar

waw Ward-C Friv CNIT

wonw, World-Chass Franchise.com/Comisr<oepers

woorw, Wiorid Class

weerw. World- ClassFrang ese.com] Monh Madar

Speedpro Imagng warw Workl-ClassFranchise o
Spring-Green Lawn Care warw. World-ClassFrarctese com/SprngGraen
The Intertace Firancial Group  waw, Workt-ClassFranchise comdIFG

A complate |5t of the Franchise Research Insttule®-World Class Franchise®
Opporturities can be revewed at: www World-ClassFranchese com, You may
contact the Franchsa Research InsSube®-oy caling B00-4 10-5205 o by email

o at Ja¥g FranchiseResearchinstinte com.




